QO topmate

The future belongs to
builders an.d creators

The past, present and an incredible future
of being a knowledge entrepeneur




The creator
universe

One of the fastest growing sphere of influence despite
being only 20 years old, capturing attention of global
brands and corporation to tap and take advantage of this
new media ecosystem

Market size

Projected spend by brands on
influencer marketing



_\ of Gen-Z now prefer new
platforms over Google

~sbulla Magomedov — known as
ini Khabib’ — signs five-year
ontract with UFC after talks with...
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Planet LinkedIn __

A place where you can showcase your professional assets, past experiences,
thought leadership, connect with professionals, and like-minded business
people and organizations
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By 2025

LinkedIn




Creator opportunit) Linkedin

growth in the last growth in user sessions LinkedIn creator fund
10yrs in India in last quarter

Creators per 1000 users
Out of all the social

media platforms,
Linkedln remains

the best opportunity
for growth




Posts with a personal story

Shifting Trends

L in ke dln n O V\/,o aCtive ly aimS to be 2 g::I;eger'leljr' | Actor | Investor & Mentor | ...

My professional journey has been long, wide & winding.

<+ Follow

By 21, | was a settled restaurateur and most people expected me to
stick to that path.

Image posts

At 24, | was drawn to fashion merchandising. To some, it seemed
silly to give up a flourishing family business and start out in fashion,
but that leap led me to building out my first baby, Mischief!

Engagement

T
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@ 5 ‘ Suniel Shetty [f§ - 2nd
Entrepreneur | Actor | Investor & Mentor | ..
Tmo-®

<+ Follow

My tried and tested productivity hacks for getting the most out of my
day.

Start early - I'm usually up by 5 am. | spend my mornings doing

Text posts

Suniel Shetty [fii - 2nd

Entrepreneur | Actor | Investor & Mentor | ...
Tmo-®

<+ Follow

Hello again everyone! | truly am starting to enjoy LinkedIn, although |
can't say I'm a power user yet!

ﬁ(’?@ Hitesh Vishwakarma and 8,115 others 934 comments * 15 reposts

3,335 comments * 2,376 reposts

Q-ﬁ;@ Nimit Makwana and 119,267 others 3,084 comments * 2,118 reposts




Monetization

How do creators earn money?

Brand deals (77%)
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Average monthly earnings of
creators

Out of the ~150k professional content creators, we
estimate that the majority of them can earn
anywhere between $S200 - $2.5K per month,
depending on the reach and engagement they can
drive.

Less than 1% of professional creators (those with
>IM followers) have the potential to earn anywhere
between $S2.5K - S65K per month.



Maintaining a right balance between brand posts
and one’s own content is very nuanced and difficult to
crack. Most creators lose authenticity because they
go way overboard with branded contents, | would
suggest to have minimum of 5 own posts before
doing brand work.

Bt o

Creators feel that generating sustainable income was
their biggest challenge and brand Deals are
significantly unreliable.
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The future
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No matter what you are creat



brace multiple revenue streams through
jed offerings
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As a knowledge entrepreneur, take content
distribution in your own hands. Focus on tools

Select a membership level .
Connect with me

18,549 481 $2 01,083 : .L:""r_-.. Champion @ph::;" m

Views ® Sales Total b $1 A b . '_;.--":' %.l .-
PER MONTH Let’s connect Brand consult. ") e -

30mins . Video call 30mins . Video call

Support Bay 12 Games and the development of Dwarf Fortress.

N
W 4144 $11,229
PATRONS PER MONTH

Watch STAY WITH ME Music Video with Calvin Harris, Halsey, and Justin
Timberlake on YouTube

Gumroad - Patreon
Sell digital products | Offer memberships

Topmate
‘ P

Offer your time
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| have realised that its very easy to get caught in the rat
race but you have to always strive to put quality content
and audience connect first.

It was very important for my audience to trust me, thus

my proof of work and online testimonials are as much

" important as personal recommendations, so always
. T ve loyal fans. Ultimately my audience wants to relate

Nas dail
4 v me, know about me, and ask what's on their mmd

The Ioe nnect they feel, the harder it is for other
creators to comp: te Wlth you.
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O topmate

We are at the forefront of this upcoming revolution, and
empowering influencers to leverage the power of their
expertise to build deeper relationships with their community
along with a reliable source of income.

Thanks fOF re
and double'he

Share report

From creating best practices to unique interactive tools that
can't be found anywhere - everything we do and create
exists to help knowledge influencers thrive.

o
r



https://topmate.click/knowMore
https://topmate.click/Share-on-Twitter
https://topmate.click/Share-on-LinkedIn

